
client has used an omnibus methodology 
it tends to stay in their mind as a potential 
information gathering option. Therefore, the 
BMRB Omnibus promotional strategy has two 
strands. Firstly, to educate non-users about the 
opportunities provided by omnibus research 
and secondly, to remain front of mind amongst 
past and present users.

The main source of promotion is via marketing 
and research trade press advertising as well 
as mailshots of the Omnipresence newsletter. 
This publication contains case studies, product 
information, ratecard costs and contact details.

Another key promotional tool is the BMRB 
Omnibus website. The main aim of which 
is to provide information on how omnibus 
surveys work and what they can do. 
Information is presented in an accessible 
way, free of ‘research jargon’. 

Brand Values
BMRB Omnibus aims to be the ‘blue chip’ 
provider in the marketplace. It strives to 
achieve this by ensuring that all the surveys 
it runs conform to the highest possible 
research standards. 

The organisation’s culture is client-focused 
and is comprised of highly trained executives 
with high quality standards. By offering the 
full suite of omnibus services and having 
executives who are able to offer the best 
possible advice, the BMRB Omnibus strives 
to provide the ‘highest quality’ unbiased 
omnibus service available. It also seeks 
to be the ‘provider of choice’ for the media 
and social research sectors by providing 
added value and specialist expertise 
in these areas. 

bmrb-omnibus.co.uk

Market
With recent consolidations, there are now 
only three market research companies in 
the UK able to offer Online, Face to Face, 
and Telephone Omnibus surveys. These 
players, namely Ipsos MORI, GfK NOP 
and TNS/BMRB Omnibus, are able to run 
short questionnaires to large-scale sample 
groups, achieving reliable results with a fast 
turnaround. Data on market sizing, awareness, 
brand trackers and attitudes can be gathered.

Product
The BMRB Omnibus is a weekly survey which 
interviews 2,000 different adults, Face to Face 
every week. The sample is representative of 
the population of Great Britain by age, sex, 
social grade and region. It is regarded as being 
the most accurate survey available for the 
price in the country – hence its use by so 
many social research clients. 

The BMRB Omnibus team also manages a 
full range of projects across telephone and 
online methodologies and can provide a 
comprehensive global omnibus service. 

The BMRB Omnibus is used to place 
questionnaires for the Target Group Index, 
the largest independent survey encompassing 
the use of products, services and media 
consumption.

BMRB Omnibus prides itself on delivering 
high quality research and is committed 
to continually improving and maintaining 
standards. It is independently audited twice-
yearly by Marketing Quality Assurance (MQA) 
and is certifi ed as working to the ISO 9001: 

2008, and ISO 20252 the new international 
standard for market research.

This policy on quality 
enables the organisation to 
promote and support a 
management system 
and environment that is 
designed to continually 
improve performance, 
increase effi ciency and 
share BMRB Omnibus’ 
expertise internally.

Achievements
The most recent full-year data 
shows the BMRB Face to Face 
and Telephone Omnibus surveys 
have 24 per cent market share – 
one of the leaders in the market.

The BMRB Omnibus Consumer 
Confi dence Survey is provided free of 
charge to BMRB Omnibus clients and 
to other companies in the WPP Group 
(of which BMRB Omnibus is a part). 
Thus it is used for forecasting by major 
ad agencies, consultancies and other 
market research companies in the Group. 
In addition, some of BMRB Omnibus’ 
clients use the Consumer Confi dence as 
classifi cations for their own tracking studies.  

Recent Developments
Following the acquisition of TNS by the 
WPP group, BMRB has been merged into 
TNS with the BMRB Omnibus becoming 
part of the TNS Omnibus department – 
making it the largest in the UK. 

BMRB Omnibus continues as a brand 
within TNS with its own portfolio of blue 
chip clients.

Promotion 
Omnibus research is one of the most 
straightforward market research techniques 
which can be commissioned by clients with 
a basic understanding of research. Once a 

1933
The British Market 
Research Bureau is 
set up, making it the 
longest established 
research agency 
in Britain. 

1934 
One of the earliest 
and largest studies on 
newspaper readership 
for the Daily Herald is 
carried out. 

1939 
BMRB is one of the fi rst 
agencies to conduct 
major surveys for 
Government, including 
a survey for the Ministry 
of Food to monitor 
wartime rationing. 

1969 
BMRB develops the 
Target Group Index 
(TGI), which has since 
become a standard 
trading currency for the 
UK media sector.

1987
BMRB joins WPP 
Group plc. 

1997
It becomes the fi rst to 
conduct Multi-Media 
Computer Aided 
Personal Interviewing 
(MM CAPI) nationally. 

Also in 1997, BMRB 
conducts its fi rst 
web-based research 
project – a readership 
survey for The Lancet. 

2005
BMRB wins two of the 
four BMRA (British 
Market Research 
Association) 
Research Business 
Effectiveness Awards. 

2007 
BMRB and Henley 
Centre HeadlightVision 
launch the Institute for 
Insight in the Public 
Services (IIPS). 

2009
BMRB Omnibus 
is merged into TNS.

The BMRB (British Market Research Bureau) Omnibus is a market leader and one of the 
most established omnibus services in the country. Its clients include Government departments, 
media owners, high street outlets, food retailers, consumer goods manufacturers as well 
as fi nancial companies. Omnibus research surveys carry more than one client and are set 
up to run to a specifi ed schedule with consistent samples. 

Things you didn’t know
about BMRB Omnibus

Research from the BMRB Omnibus 
has been used as admissible evidence 
in court cases.

Data from the BMRB Omnibus can
be merged with the Target Group Index 
to give comprehensive information 
on the usage of products and media 
services as well as media consumption.

Every other major omnibus supplier 
has sub-contracted work to the BMRB 
Omnibus.

The BMRB Omnibus works to the 
highest possible quality controls 
available in the research industry.

SUPERBRANDS ANNUAL 2010
SuperbrandsDigital.com BMRB OMNIBUS

SBA10_024-025_BMRB.indd   24-25SBA10_024-025_BMRB.indd   24-25 1/2/10   07:18:101/2/10   07:18:10



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 15%)
  /CalRGBProfile (Adobe RGB \0501998\051)
  /CalCMYKProfile (None)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends false
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 200
  /ColorImageMinResolutionPolicy /Error
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 350
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.02286
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 200
  /GrayImageMinResolutionPolicy /Error
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 350
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.02286
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 400
  /MonoImageMinResolutionPolicy /Error
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 2400
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /PDFX1a:2001
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly true
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    28.34646
    28.34646
    28.34646
    28.34646
  ]
  /PDFXSetBleedBoxToMediaBox false
  /PDFXBleedBoxToTrimBoxOffset [
    8.50394
    8.50394
    8.50394
    8.50394
  ]
  /PDFXOutputIntentProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings in Acrobat Distiller 8 to produce a PDF/X-1a file compatable with the pass4press version 8 \(2007\) specifications)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [651.969 898.583]
>> setpagedevice


